
Delegated Application Report    
 
Address: 119 London Street 
Application No: 220650/ADV 
Proposal: Installation of 1 x fascia sign (non-illuminated) comprising of individual lettering 
(amended) 
Extended Target Date: 10/11/22 
Case Officer: Connie Davis  
 

 
Site Description and Surrounding Area:  
 
The application site is a Grade II, 3 storey commercial building located on the north-
eastern side of London Street. The building is also known as “Huntley House” as it is the 
location where Joseph Huntley founded Huntley’s Biscuits in 1822.  
 

The Listing for the building is as follows: 

 

LONDON STREET 1. 5128 (East Side) Nos 119 and 121 (Sargents Embrook) SU 7172 NE 4/190 
19.3.75. II 2. Early-mid C18 altered. 2 storeys and attic, early subsidence has caused 
considerable distortion to front (now consolidated). Red brick with silver grey arches to 
1st floor windows. Silver grey brick frieze and cornice with red squares in frieze. 
Rusticated painted brick quoins. Plain parapet. Old tile roof. 3 gabled dormers. 5 
segmental headed windows on 1st floor (no glazing bars). Plain early C19 shop front with 
Doric pilasters and cornice (again no glazing bars). Originally the Huntley and Palmer 
shop. Interior: biscuit oven/fireplace retained (but now boxed in). 1st floor north-east 
roof has arch headed corner cupboard with raised and fielded panels. Throughpassage to 
south with traces of timbering. 
 
The site is also located within the Market Place/ London Street Conservation Area.  
 
 
Proposal  
 
Advertisement consent is sought for the installation individual letters to form a fascia sign 
above the entrance to the building. The letters/ sign would be non-illuminated.   
 
Plans/ Documents Submitted: 
 
001 Rev P2 – Existing and Proposed Elevations 
 
Received 7th November 2022 
 
Proposed Signage Details – STONEWAY CHURCH OFFICES 
 
Received 27th October 2022 
 
Location Plan 
 
Received 16th May 2022 
 
Application Form 
Photograph  



 
Received 3rd May 2022 
 
Relevant Planning History: 
 
220940/LBC - Metal halo illuminated sign set on an aluminum tray to fascia of storefront – 
Application Pending 
 
Officer comment: The above is the associated Listed Building Consent application for 
this proposal – a revised description will be required 
 
Consultation Responses: 
 
Internal Consultation  
 
Conservation Area Advisory Committee (CAAC) – Objection based on the original 
submitted plans due to the proposed materials selected and halo illumination which is not 
considered to comply with policy EN3 of the Local Plan. Also preferred that the signage 
would not project past the 3rd pillar of the building in the same fashion as the existing 
signage.  
 
Officer comment: The above comments were taken on board and the proposal modified 
to remove illumination and reduce the width of the sign.  
 
The CAAC also stated: “There is a burglar alarm on the front of the shop above the fascia 

board. If this is no longer in use it should be removed. If it is in use, we request that it is 

moved from its current prominent location to a more suitable position that does not distract 

the viewer but still serves its purpose. HSHAZ funding might be able to assist with its 

relocation or removal.” 

Officer comment: The above is beyond the scope of this advertisement consent 
application.  
 
Conservation and Urban Design Officer – Considered the individual lettering (and 
associated holes) would not result in substantial harm to the Listed Building. Would not 
support the signage being illuminated.  
 
External Consultation  
 
External consultation is not required for advertisement consent applications.  
 
Summary of discussions with applicant/agent: 
 
None.  
 
Equality Act 2010: 
In determining this application the Council is required to have regard to its obligations 
under the Equality Act 2010. However, there is no indication or evidence (including from 
consultation on the application) that the protected groups identified by the Act have or 
will have different needs, experiences, issues and priorities in relation to this particular 
planning application.  Therefore in terms of the key equalities protected characteristics it 
is considered there would be no significant adverse impacts as a result of the 
development. 



 
Relevant Planning Policy and Guidance and Legal Context 
 
Section 38(6) of the Planning and Compulsory Purchase Act 2004 requires that proposals be 

determined in accordance with the development plan unless material considerations 

indicate otherwise.  The Development Plan for Reading relevant to the application site 

comprises the Reading Local Plan (2019) 

 

The ‘National Planning Policy framework’ (‘’NPPF’’) 2018 states clearly that its content is 

to be a material consideration in the determination of applications.  The ‘NPPF’ states 

that due weight should be given to the adopted policies of the Local Development 

Framework (LDF) according to their degree of consistency with the ‘NPPF’ (the closer the 

policies in the plan to the policies in the ‘NPPF’, the greater the weight that may be 

given). Accordingly, the ‘NPPF’ and the following development plan policies and 

supplementary planning guidance are relevant 

 

Regulation 3 of the Town and Country Planning (Control of Advertisements) (England) 

Regulations 2007 requires the Local Planning Authority to exercise its powers under these 

regulations in the interests of amenity and public safety taking into account the provisions 

of the development plan, so far as they are material; and any other relevant factors. 

Regulation 3 states that factors relevant to amenity include the general characteristics of 

the locality, including the presence of any feature of historic, architectural, cultural, or 

similar interest. 

 

Factors relevant to public safety include highway safety and whether the advert would 

hinder security or surveillance devices, including speed cameras. 

 
Relevant Policies 
 
Reading Borough Local Plan (2019): 
 
CC7:  Design and the Public Realm 
TR3: Access, Traffic and Highway-Related Matters 
OU4: Advertisements 
EN1: Protection and Enhancement of the Historic Environment  
EN3: Enhancement of Conservation Areas  
 
Appraisal 
 
The main issues are considered to be: 
i) Amenity 
ii) Public safety 

i) Amenity 
 
The building currently has an existing plastic fascia sign which is not considered of 
particular high quality in relation to the Heritage Asset in terms of its materials and 
overall finish, although its positioning on the building accepted. The new proposed signage 
would be in the same place on the building and would not extend the parameters of the 
existing signage in terms of width which was a concern raised by the CAAC. No fascia 
board is proposed; rather individual lettering would be fixed to the building (one hole per 



letter). Whilst Officers had concern over the number of holes this would result in on the 
building, the Heritage Officer advised that the fascia area was a modern addition to the 
building, and therefore the sign would not be fixed (and creating holes) on the original 
asset. It is considered that the individual letters would have a more sympathetic  
relationship with the building, as opposed to a plastic fascia board. The letters have been 
minimised in terms of their protrusion from the building.  
 
The signage would not be illuminated and therefore, again, would not be considered to be 
an overly dominant or intrusive addition to the Listed Building Conservation Area in line 
with Policy CC7, OU4 and EN3 of the Reading Borough Local Plan (2019).  
 
ii) Public Safety 
 
The NPPG (in particular in this instance Paragraph: 068 Reference ID: 18b-068-20140306 & 
Paragraph: 078 Reference ID: 18b-078-20140306) provides guidance as to the considerations 
affecting public safety. These are detailed below (in italics), together with officer responses 
in relation to the proposal (in bold):  
 
The main types of advertisement which may cause danger to road users are: 
 
(a)   those which obstruct or impair sight-lines at corners, bends or at a junction, or at any 
point of access to a highway; No 
(b)   those which, because of their size or siting, would obstruct or confuse a road-user’s 
view, or reduce the clarity or effectiveness of a traffic sign or signal, or would be likely to 
distract road-users because of their unusual nature; No 
(c)   those which effectively leave insufficient clearance above any part of a highway, or 
insufficient lateral clearance for vehicles on the carriageway (due allowance being made 
for the camber of the road-surface); No 
(d)   those externally or internally illuminated signs (incorporating either flashing or static 
lights) including those utilising light emitting diode technology: No  
i.      where the means of illumination is directly visible from any part of the road; No 
ii.     which, because of their colour, could be mistaken for, or confused with, traffic lights 
or any other authorised signals; No 
iii.    which, because of their size or brightness, could result in glare and dazzle, or distract 
road-users, particularly in misty or wet weather; No  
iv.    which are subject to frequent changes of the display; No 
(e)   those which incorporate moving or apparently moving elements in their display, or 
successive individual advertisements which do not display the whole message; No 
(f)   those requiring close study (such as Public Information Panels), which are situated so 
that people looking at them would be insufficiently protected from passing vehicles; or 
those advertisements sited on narrow footpaths where they may interfere with safe 
passage by causing pedestrians to step into the road; No 
(g)   those which resemble traffic signs, as defined in section 64 of the Road Traffic 
Regulation Act 1984, and may therefore be subject to removal by the traffic authority 
under section 69 of that Act, for example: 
i.      those embodying red circles, crosses or triangles, or any traffic sign symbol; or those 
in combinations of colours which might otherwise be mistaken for traffic signs; No or 
ii.     those incorporating large arrows or chevrons with only the arrow or chevron made of 
retroflective material or illuminated, causing confusion with similar signs in use at, or 
approaching roundabouts. No 
(h)   those which embody directional or other traffic elements and which need special 
scrutiny because of possible resemblance to, or confusion with, traffic signs, for 
example, advertisements which: 

http://www.legislation.gov.uk/ukpga/1984/27/section/64
http://www.legislation.gov.uk/ukpga/1984/27/section/64
http://www.legislation.gov.uk/ukpga/1984/27/section/69


i.      contain a large arrow or chevron (or have a pointed end and have only a few words of 
message); No 
ii.      invite drivers to turn right on a main road, or where there is fast moving traffic; No 
iii.     invite drivers to turn, but are sited so close to the turning that there is not enough 
time to signal and turn safely; No or 
iv.     are so close to similar advertisements, or official traffic signs, that road-users might 
be confused in the vicinity of a road junction or other traffic hazard. No 
The prevention of crime is a public safety consideration and local planning authorities 
should consider whether granting express consent could block the view of CCTV cameras, 
or whether illumination from an advertisement would cause glare on such cameras. No, as 
confirmed by Thames Valley Police CCTV. 
 
In light of the above it is confirmed that the proposals are considered to be satisfactory on 
public safety grounds.  
 
RECCOMENDATION: GRANT advertisement consent in accordance with Regulation 14 (1) (a 
and b) of the Town and Country Planning (Control of Advertisements) (England) 
Regulations 2007 (as amended).  
 
Subject to the following conditions: 
 
Conditions: 
 

1. Approved plans 

2. Standard Conditions  
 

Informatives: 

1. Terms 

2. Listed Building Consent required 

3. Positive and Proactive 

 


